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	 President Bakery Public Company Limited is 

committed to conducting business with awareness and 

attaches importance to sustainable development of the 

organization and believes that running a business on the 

basis of sustainability is an important foundation that will 

help the organization to grow stably which must be effective 

in business operations along with giving importance to the 

environment, society and adherence to good governance, 

known as “ESG” (Environmental Social and Governance) 

to build trust with the stakeholders of the organization. have 

transparency in business operations and continuous 

innovation development ,taking responsibility for the 

community, society and environment be sustainable 

included in every organization’s ESG in-process

1.	Message from the Chairman and
	 Vice Chairman and Managing Director

	 In this regard, the company has researched, studied 

and developed innovations by selecting good quality raw 

materials. Focus on natural ingredients Develop a production 

system to be modern and efficient, as well as develop a 

transportation management system. in order for products 

to reach consumers quickly, clean, safe and timely

	 In the meantime, during the epidemic situation of 

the Coronavirus Disease 2019 (COVID-19), the Company 

has established 3 countermeasures which are control, 

prevention and supervision. As a guideline for both internal 

and external staff, the Company has devised procedures 

to contain the outbreak and associated third parties. In 

terms of security, and encourages all employees to get fully 
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immunized as soon as feasible. set up inspection procedures 

for screening in advance to avoid infection, pass the Rapid 

Antigen Test Kit (ATK) on a regular basis and have staff 

work from home. In addition, the Company has offered 

support to the affected staff, or a vulnerable group that 

needs special attention and treatment. 

	 Moreover, the company has placed importance on 

social responsibility (CSR) along with internal management. 

by providing medical equipment assistance donate to the 

Ramathibodi Foundation To purchase ambulances, including 

supporting bakery products for various organizations in 

organizing activities in community areas which has been 

affected by the epidemic situation of the coronavirus disease 

2019 (COVID-19) and flood victims Including promotion, 

career development and educational support.

	 In 2021, the company was named the No. 1 bread 

brand in Thailand by two organizations, The World Branding 

Forum (WBF), England, and Marketthere Thailand, as well 

as being named to the ESG100 securities group by the 

Thaipat Institute for the sixth consecutive year by assessing 

information on the environment, society, and good 

governance of listed companies and receiving a certificate 

of Industrial Ecology by Office of Lad Krabang Industrial 

Estate.

Finally, on behalf of the Board of Directors I would like to 

appreciate the shareholders, business partners, customers 

and all groups of stakeholders, which has always provided 

good support to the business operation. The company will 

strive to develop the organization for creating value in the 

economic, social and environmental under the framework 

of good governance which will lead to more sustainable 

business operations

(Mr. Pipat Paniangvait)
Chairman of the Board

(Mr. Apichart Thammanomai)
Vice-Chairman of the Board and Managing Director
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2.	Vision, Mission and Core Values

Vision

Mission

Core Values

Being the leader of bakery and food manufacturer and distributor with clean, fresh, safe and 
nutritional products at international quality standard as well as having the responsibility to the 
consumers, society, and environment.

1. 	 Research, develop, study of the new innovations in order to produce healthy products 
emphasizing on natural ingredients with good quality, delicious, clean, fresh, safe and 
beneficial to consumers.            

2. 	 Develop a modern, clean and safe production system by using intelligent technology and 
control system that are good, efficient and can compete with the industry.              

3. 	 Develop sales management and transportation systems by applying information technology 
to analyze the data and management, so that the products and services can reach consumers 
quickly efficient, clean, safe and in-time of the demand.            

4. 	 Promote and develop the potential of employees to have knowledge, keep up with the 
changes of technology, keep up with the world, as well as having creativity, knowledge, and 
abilities to create opportunities for their career growth.                   

5. 	 Establish love, unity, justice, adhere to the principles of good governance and good corporate 
governance in order to gain the strength and sustainability for the organization.

The Company has seen the importance of the core value, which is the main conceptual framework 
for clearly defining the behavior of employees in the organization, create corporate culture, 
employee identity, so that the employees are driven in the same direction, leading to the 
achievement of the Company’s business goals and objectives, by setting the corporate core 
value with the word A-C-T-I-V-E, which has the following meanings:  

Farmhouse Core Values
A	 (Attitude)	 Positive attitude towards themselves, colleagues and the organization.
C 	(Commitment)	 To keep the promise, having determination and able to achieve the goals.
T 	 (Teamwork)	 Work together as a team by knowing their responsibilities.
I 	 (Innovation)	 Create, improve and develop new things.
V 	(Value)	 Create value for themselves, organization and the stakeholders.
E 	(Ethics)	 To have work ethics, diligence, patience and honesty
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	 Principles Of Preparing Reports. 

	 The preparation of the sustainability development report for the year 2021, the Company has presented it under  
	 the framework of Reporting operations in accordance with good corporate governance principles For listed companies  
	 in 2017. 

	 Contents Of This Report 

	 Have collected information From 1 January-31 December 2021. 

	 Report Information Inquiry

	 Contact President Bakery Public Company Limited 
	 121/84-85 29th Floor RS Tower Condominium Ratchadaphisek Road, 
	 Din Daeng Subdistrict, Din Daeng District, Bangkok 10400
	 Call 0-2209-3000   Fax 0-2209-3091-2

Head Office

121/84-85 29th Floor RS Tower Condominium Ratchadaphisek Road, Din Daeng Subdistrict, 
Din Daeng District, Bangkok 10400

Registered as A Limited Company

October 29, 1980

Registered as A Public Limited Company

19 July 2002 with a registered capital of 300 million baht and in 2006 increased the registered capital 
to 450 million baht.

3.	About This Report

4.	About the Farmhouse
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5.	Corporate Sustainability Development

	 The Company has establish a policy to be a 
framework for managing sustainable development on the 
basis of good corporate governance. Promote the existence 
of information technology systems and operational 
processes that support personnel to operate effectively, 

ENVIRONMENT

ECONOMIC

SOCIETY

including enhancing the organization’s ability to operate 
business stably amid the changes that occur to enhance 
sustainable development create economic, social and 
environmental values in the business chain of the 
organization.

	 Where the company are committed to conducting 
business with awareness and focus on sustainable 
development of the organization and believe that business 
operations on the basis of sustainability is an important 
foundation that will help strengthen the organization to be 
able to grow stably. which must be efficient in business 
operations, coupled with an emphasis on the environment, 

society and adherence to good governance, known as 
“ESG”, to build confidence in corporate stakeholders . And 
transparency in business operations and continuous 
innovation development taking responsibility for the 
community, society and environment It is sustainability that 
is included in every business process (ESG in-process) of 

the organization and focuses on 3 elements as follows:

CORPORATE 
GOVERNANCE
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	 1.	 Environmental Management (Environmental): Management of valuable resource 
consumption, Effectively manage fuel, electricity, water, garbage, and waste. 

	 2.	 Social Management (Social): Fair and equitable human resource management, 
provides  for the safety and occupational health of employees, including having a good relationship 
with surrounding communities.

	 3.	 Governance management (Governance): Conducting business responsibly, 
transparently, fairly, and in accordance with good corporate governance, as well ashaving an 
internal control system and effective risk management practices, including anti-corruption.

Business Value Chain

	 The Company attaches great importance to 
management throughout the value chain of the business 
from upstream to downstream. to create value for products 
and services . Meet the expectations of stakeholders from 
marketing/research and product development .Procurement 
from high-quality suppliers both domestically and 

internationally, in accordance with official production 
standards that consider the impact on the community and 
the environment, as well as transportation and distribution 
of standardized and quick-to-market products that meet a 

variety of needs. until the buyer is reached.
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5.1	 Environmental Management 

	 The company is committed to the business of 
manufacturing and distributing bakery and food products. 
which is aware of the working environment and the 
environment that affects employees and surrounding 
communities according to management principles corporate 
environment through the work to improve the system 
development and focus on management that takes into 
account the environment and social responsibility 
continuously, the company has set the environmental policy. 
as a guideline for practice as follows:

	 1.	 The Company will comply with laws, regulations 
and environmental policies with a review and regularly 
evaluate the performance
	 2. 	Support resources, budgets and personnel to 
drive management, including production processes. 
environmentally friendly ,reduce environmental impacts on 
communities, society and environmental quality.
	 3.	 Improve and optimize the procedural processes. 
To reduce environmental impacts on water pollution, air 
pollution and industrial waste pollution.
	 4.	 Promote and support the environmental 
management system, treatment, rehabilitation, surveillance, 
care and prevention of impacts. to natural resources and 
environment
	 5.	 Create corporate culture and consciousness for 
employees at all levels for cooperation and responsibility 
in environmental management especially  efficient and 
sustainable use of resources.

	 5.1.1	 Energy Management

			   5.1.1.1 Fuel Management in  
				    The Manufacturing Sector 

			   Management Approach 
			   The company has a control over the use of 
fuel. for maximum efficiency to use natural resources cost-
effectively . Minimize the impact on the environment as 
much as possible and still able to reduce the company’s 
energy costs with the projects implemented in 2021 as 
follows: 

			   1.	 The project adjusts the ratio of air and 
fuel to be suitable for the combustion of the boiler. 
(Ladkrabang Factory 2)
			   2. 	Project to install Automatic Oxygen of 
boilers (Ladkrabang Plant 1)
			   3. 	Project to install Automatic Oxygen of 
boilers (Ladkrabang Plant 2)

 			   Performances 
			   In 2021, the Company’s fuel consumption 
in the Gas NG production is 5,082,203.00 Nm3, compared 
to the amount of fuel energy consumption in the Gas NG 
production in 2020, which is 5,184,801.00 Nm3. It was 
found that the energy consumption of Gas NG In 2021, a 
decrease of 102,598.00 Nm3, representing a saving value 
in 2021, approximately 1,587,942.50 baht (using the 
December 2021 average gas NG price to calculate the 

savings)

	 2020	 2021
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			   5.1.1.2	 Fuel Management in  
				    The Transport 

			   Management Approach
			   The Company controls the use of fuel in the 
transportation sector. for maximum efficiency to use natural 
resources cost-effectively. Minimize the impact on the 
environment as much as possible and still able to reduce 
the company’s energy costs with the use of diesel B10 fuel 
and increase the performance of the transport vehicle by 
installing a GPS system to control the speed causing fuel 
consumption (km/liter) to meet the specified target In 
addition, establish an annual training program for economical 
and safe driving staff.

			   Performances  
			   The Company’s fuel consumption in the 
transportation  and the rate of burning fuel oil, divided into 
2 parts as follows:

			   1.	 Logistics Department: In 2021, the fuel 
consumption in the transportation is 3,769,284 liters and 
the fuel consumption rate is 5.50 kilometers per liter. 
Compared with the oil fuel consumption in 2020 which was 
3,799,005 liters and the fuel burn rate of 5.63 km/liter, it 
was found that the fuel consumption in the transportation  
was reduced by 29,721 liters, representing an economical 
value in 2021, approximately 861,314.58 baht (using the 
average fuel price of December 2021 to calculate the saved 
value) and the fuel burn rate in 2021 meets the specified 
target. which is targeted at 5.0 kilometers per liter.

Remark : Logistics agencies have installing GPS systems for trucks since 2017.

	 2020	 2021	 2020	 2021
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			   2.	 Sales department: The fuel consumption 
of transportation sector is 4,023,856 liters, with an average 
fuel consumption of 8.72 km per liter. In comparison, fuel 
consumption in 2020 was 4,623,698 liters, with an average 
fuel burn rate of 7.73 km per liter. It was discovered that 

the use of fuel in the transportation sector decreased by 
599,842 liters, resulting in a savings value of 17,383,421 
baht in 2021.  (The average fuel price in December 2021 
was used in the calculation of the saving), and the fuel burn 
rate in 2021 met the expected target of 8.0 km per liter.

			   5.1.1.3	 The Electric Energy  
				    Management

			   Management Approach
			   The Company has control over the use of 
electricity. for maximum efficiency in using natural resources 
cost-effectively, decrease the impact on the environment 
as much as possible while still being able to reduce the 
company’s energy costs with the projects implemented in 
2021 as follows:
			   1.	 The Project of changing the type of 
fluorescent lamps to LED (Light Emitting Diode) lamps 
(Ladkrabang Factory 2).
			   2.	 The Project of changing the type of 
fluorescent lamps to LED (Light Emitting Diode) lamps 
(Bang Chan Factory).
			   3.	 The Project to install Ozone machine of 
chiller water cooling system (Bangchan factory)
			   4.	 The Project to measure and improve air 
leak equipment (Ladkrabang Plant 1)
			   5.	 Measurement on evaporate cooling 
project (Bangchan factory) 
			   6.	 Chiller management project to be 
suitable for IOT (Internet of Things) system (Bangchan 
factory).

			   Performances  
			   In 2021, the Company’s electricity 
consumption is 47,596,000 kWh when compared to the 
amount of electricity consumption in 2020, which is 
51,467,000.00 kWh, found that the amount of electricity 
consumption in 2021 decreased by 3,871,000 kWh, 
representing a saving value in 2021 about 13,551,471 baht 
(using the December 2021 average electricity price in the 
term amount that can be saved).
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Remark : The sales Department started to install GPS transport system in 2021, Quarter 3.

	 2020	 2021

	 2020	 2021

	 2020	 2021
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	 5.1.2 	Water Management 

			   5.1.2.1 Water Management

			   Management Approach
			   The Company has systematically managed 
water usage throughout the company by campaigning to 
raise awareness among employees in using water for the 
most value and benefit for consumption within the office 
and factories, including related water use. with efficient 
production processes 

			   Performances  
			   The Company’s total tap water consumption 
in 2021 was 486,447 cubic meters. Water used in the main 
production process accounts for 297,641cubic meters, or 
61.19 percent of all water used, followed by water used for 
consumption and irrigation. In comparison to the previous 

year, consumption is 187,732 cubic meters, or 38.59 
percent, cooling water volume is 792 cubic meters, or 0.16 
percent, and blowdown water volume is 282 cubic meters, 
or 0.06 percent. It was discovered that water consumption 
has decreased. The total consumption of tap water in 2020 
was 512,755 cubic meters, with the highest ever.The amount 
of water used in the main production process is 315,903 
cubic meters, or 61.61 percent, followed by the amount of 
water used for consumption, which is 195,786 cubic meters, 
or 38.18 percent, and the cooling water volume is 785 cubic 
meters, or0.15 percent, and the blowdown water volume 
is 281 cubic meters, or 0.05 percent, respectively, reducing 
the use of tap water by 26,278 cubic meters, or 0.05 percent. 
In 2021, the savings would be approximately 552,447 baht 
(using the average tap water price rate in December 2021 

to calculate the savings).

			   5.1.2.2	 Sewage Water  
				    Management
			   Management Approach
			   Before releasing sewage water into the 
industrial estate’s drainage gutter and into public water 
sources, the enterprise uses a standard wastewater 
treatment system, which must be handled to ensure that 
effluent values match legal standards. This has been the 
company’s environmental obligation since its inception. 
This is in line with the Industrial Estate Authority of Thailand’s 
declaration, and there should be no complaints concerning 
water outflow from the nearby neighborhoods.

			   The company’s main biological treatment 
processes are UASB (Upflow Anaerobic Sludge Blanket), 
EGSB (Expanded Granular Sludge Bed) and AS (Activated 
Sludge)  that apply low energy usage and expense as 
follows:

			   Lat Krabang Plant 1 (Capacity 450 m3/d) 
			   •	 UASB (Upflow Anaerobic Sludge Blanket)
			   Lat Krabang Factory 2 (Capacity 384 m3/d)
			   •	 EGSB (Expanded Granular Sludge Bed)
			   Bang Chan Factory (Capacity 400 m3/d) 
			   •	 EGSB (Expanded Granular Sludge Bed) and 

				    AS (Activated Sludge)
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			   Performances  
			   The Company has the amount of sewage water generated in 2021 equal to 297,641 cubic meters, with 
the results of the wastewater quality analysis in 2021 as follows:

			   Lat Krabang Factory

		  Description Parameter	 Point 1 Factory	 Point 1 Factory	 Legal Criteria
				    Lat Krabang 1	 Lat Krabang 2	

1. 	pH value		  pH	 6.79	 7.22	 5.5-9.0

2. 	Chemical Oxygen 		  milligrams per liter	 185	 320	 not exceed 750
	 Demand (COD).	

3. 	Total Kjeldahl	  	 milligrams per liter	 32.8	 40.6	 not exceed 100
	 Nitrogen (TKN)

4. 	Dissolved Solids (TDS)	 milligrams per liter	 692	 1070	 not exceed 3,000

5. 	Wax and Oil 		  milligrams per liter	 2.40	 3.2	 not exceed 10
	 (Oil & Grease)	

6. 	Suspended solids (SS)	 milligrams per liter	 76.0	 116	 not exceed 200

7. 	Biological Oxygen 		  milligrams per liter	 69	 125	 not exceed 500
	 Demand (BOD).	

	
			   Bang Chan Factory

		  Description Parameter		  Point 1 	 Legal Criteria
				    Bang Chan Factory	

1. 	pH value 		  pH	 7.99	 5.5-9.0

2. 	Chemical Oxygen Demand (COD).	 milligrams per liter	 16.6	 not exceed 120

3. 	Dissolved Solids (TDS)		  milligrams per liter	 765	 not exceed 3,000

4. 	Wax and oil (Oil & Grease)		  milligrams per liter	 <3	 not exceed 5

5. 	Suspended solids (SS)		  milligrams per liter	 <5	 not exceed 50

6. 	Biological Oxygen Demand (BOD).	 milligrams per liter	 <2	 not exceed 20

	 The measurement of all three sewage water costs within the Company’s area in 2021 revealed that the measurement 
results meet the legal standards for every value, which does not affect the environment or the surrounding communities, 
and there have been no environmental complaints from those involved.
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	 5.1.3 	Waste Management

			   Management Approach
			   The company has established a systematic 
waste management system in the factory, which separates 
general waste from industrial waste in order to facilitate 
management and dispose of it properly. It is a method of 
waste separation for reuse or recycling. 

 			   Performances  
			   The company separated the waste into 
14,091,621 kilograms in 2021. The majority of it was 
industrial waste (13,452,241 kg, or 95.46 percent), followed 

by recycled waste (636,580 kg, or 4.52 percent), and 
hazardous waste (2,800 kg, or 0.02 percent). When 
compared to the previous year, waste was found to be 
sorted in 2020. The total weight was 13,652,144 kilograms. 
The majority of which was industrial waste (13,063,246 kg, 
or 95.69 percent), followed by recycled waste (587,518 kg, 
or 4.30 percent), and hazardous waste (1,380 kg, or 0.01 
percent). 

			   The amount of industrial trash produced in 
2021 does not surpass the objective.Which the aspires for 
a total weight is 14,000,000 kg.

5.2 	 Social Management

	 The company is committed to conducting business 
responsibly and in accordance with human rights standards. 
Protect labor rights, safety, and cleanliness, as well as 
provide an professional environment to effective work, while 
also managing and developing knowledge, consistently 
improving staff skills and abilities, especially emphasizing 
community and societal responsibility. To achieve long-term 
success, the company has used the following social 
management policy as a practice guideline in order to 
produce value and improve the quality of life of the 
community and society:

	 1.	 Adhere to the principles of good corporate 
governance It is the principle for the stakeholders of the 
Company.

	 2. Research and develop quality products by 
procuring natural derived ingredients. created the unique 
nutritional value and to adhere with prescribed standards 
by the official.
	 3. 	Using modern production technology .There is 
an effective and secure control system in place. In order 
to deliver quality products align with international standards 
for consumers.
	 4.	 Employees should be treated equally and fairly. 
Non-discriminatory promote the idea of human rights respect 
and hold labor regulations in high regard by not recruiting 
young employees to work that is harmful to their health, 
development, and compulsory education.
	 5.	 Employees should be developed, promoted, and 
pushed to gain more knowledge and improve their operating 
abilities. For satisfaction and a good quality of life, consider 
safety, occupational health, and the working environment.
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	 6.	 Promote employee welfare Compensation and 
benefits fairly.
	 7.	 Support and engage in communal and societal 
activities, both directly and indirectly.
	 8.	 Increasing the ability of the disabled and/or 
impoverished to create revenue by promoting and supporting 
them to generate income and gain social opportunities
	 9.	 Establish a company culture and awareness for 
all levels of employees. Internally and externally, to foster 
cooperation, awareness, and social responsibility in a 
sustainable manner.

	 5.2.1 	Analysis of the Company’s 
			   Stakeholders

			   The Board of Directors treats stakeholders 
in accordance with the principles of good corporate 
governance. Government entities include shareholders, 
customers, business partners, employees, the community, 
society, and the environment and communication with group 
stakeholders through the company’s participation channel 
to identify expectations, perspectives, and suggestions and 
to create business sustainability as follows:

Shareholder
	
	 Needs/Expectations	 Company Operations	 Engagement Channel

•	 Receive dividend/share price 	 •	 Business performance grows	 •	 Annual report, sustainability report,
	 difference			   and Consistently profitable		  the Stock Exchange of Thailand
•	 Unbeatable financial strength	 •	 Excellent financial management 		  and the Securities and Exchange
•	 Management with good governance, 	 •	 Comply with the principles of good		  Commission submitted report.
	 transparency and accountability		  corporate governance/timely, 	 •	 Annual General Meeting
				    accurate, and comprehensive 		  of Shareholders
				    disclosure of information.	 •	Website, E-mail

Customer/Consumer

	 Needs/Expectations	 Company Operations	 Engagement Channel

•	 A wide variety of high-quality, 	 •	 New goods are being researched	 Call Center, Website, Facebook, 
	 delicious, fresh, and safe products 		  and developed. and ensure that	 Instagram, LINE and other
				    the product quality meets the	 advertising media. 
				    required standards.
•	 Comfortably access to products	 •	 Products are distributed to
				    consumers thoroughly. as well as
				    the ability to place orders for
				    products via the internet.
•	 Receive accurate and useful 	 •	 Provides clear recommendations
	 information.			   on nutrition information on the 
				    package.	
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Business Partner

	 Needs/Expectations	 Company Operations	 Engagement Channel

•	 Having appropriate purchasing 	 •	 Establish a Procurement Committees	 E-mail, website,  the responsible
	 and procurement process. 		  to consider the suitability of	 authorities.
	 that rely on contracts in a fair 		  purchase orders. including fair
	 transparent and efficient manner		  price comparison. 	   	               

Business Competitor

	 Needs/Expectations	 Company Operations	 Engagement Channel

•	 Free competition and fair 	 •	 Operate business with	 •	 Call Center, Website, Facebook,
	 marketing activities		  transparency under fair trade 		  Instagram, LINE and other
				    and competition		  advertising media

Employees

	 Needs/Expectations	 Company Operations	 Engagement Channel

•	 Potential development and 	 •	 Evaluate fair and equitable	 •	 Employee Orientation
	 career advancement		  performance provide opportunities	 •	 Annual employee satisfaction
				    for advancement and migration		  survey, line voice, public
				    including training to educate 		  relations board, e-mail
				    employees
•	 Appropriate welfare and in line with 	 •	 Provide appropriate
	 the economic conditions		  compensation and benefits
•	 Conducting on occupational health 	 •	 Develop a management system
	 and safety			   for safety, occupational health and 
				    working environment.		

Community, Society, and Environment

	 Needs/Expectations	 Company Operations	 Engagement Channel

•	 Conducting business in a safe 	 •	 Compliance with laws rules	 •	 Annual report and
	 manner while also being responsible 		  regulations and articles of		  Sustainability report
	 to society, the community, 		  organization association	 •	 Call Center, Website, Facebook,
	 and the environment					     Instagram, LINE and
•	 Support activities in the community	 •	 Participating in social events		  other advertising media
				    in the community as a supporter
•	 Environmental conservation	 •	 Prepare a variety of environmental 

				    conservation projects	  
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Government Agencies and Related Organizations

	 Needs/Expectations	 Company Operations	 Engagement Channel

•	 Legal Compliance and Operational 	 •	 Strictly comply with the laws,	 •	 Annual report and
	 Transparency			   rules, regulations and relevant 		  Sustainability report
				    company policies, and conducting 		  Government projects
				    business with accuracy and 	 •	 Call Center, Website, Facebook,
				    transparency			   Instagram, LINE and 

							       other advertising media

Mass Media

	 Needs/Expectations	 Company Operations	 Engagement Channel

•	 Information must be communicated 	 •	 Coordinate and provide accurate	 •	 Press Releases, Journals and
	 in a timely, efficient, and accurate 		  information to the media		  Magazines, Advertising  
	 manner					     •	 Call Center, Website, Facebook, 

							       Instagram, LINE

	 5.2.2	 Consumers

			   5.2.2.1	 Marketing/Research and  
					     Product Development
			   Marketing research study and develop bread 
production and bakery , focusing on responding the demand 
for domestic products mainly. As well as ready to offer 
alternative choice for consumers.Such as selection of good 
quality raw materials,  developing products  and production 
technology, safety, freshness, cleanliness, and hygienic 
conditions, and providing the best possible service.

			   The company has developed various 
processes to build confidence in the quality and safety of 
the products. In order for consumers to get the best in 
consuming products as follows:

			   1. 	Research, develop, study, and research 
new innovations to reach healthy products. Place an 
emphasis on natural components.which are high-quality, 
tasty, clean, fresh, safe, and beneficial to customers.

			   2.	On the product label, include the 
manufacturing date, expiration date (if applicable), and 
storage and consumption recommendations so that 
consumers may be confident that the products are of high 
quality and safety.

			   3.	Design and modify packaging to be 
modern emphasis on cleanliness and safety through the 
use of revolutionary closing plastic bag packaging for 
packing bread slices, which prevents impurities from entering 
the container and causing a change the taste before reaching 
the consumer. There are also colorful clip locks of Farm 
House bread. so that consumers can check the release 
date.



17

Sustainable Development Report 2021  President Bakery Public Company Limited

คลิปหลากสีของขนมปังฟาร์มเฮ้าส์
FARMHOUSE BREAD CLIPS

ช่วยคุณบริหารความสดใหม่ได้ด้วยตนเอง Innovative Sealing for Sliced Bread

			   5.2.2.2	 Raw Material Procurement
			   The company has a process of procuring 
quality raw materials. Safe according to FDA regulations. 
Focus on natural ingredients. and orders from a standard 
partner to produce nutritious products. All products are 
made from 100% unbleached wheat flour and  oils and fats 
such as butter, margarine, and shortening. The product 
does not contain partially hydrogenated oils, which are trans 
fatty acids free, as well as pandanus leaves, taro, nuts, and 
fresh eggs from the farm were used in natural raw materials 
for color, flavor, and ingredients, etc., in accordance with 
inspecting the quality and properties of raw materials that 
the partners have been delivering in accordance with the 
standards of the Company before being put into the 
production process to ensure that every product is fresh, 
clean, and safe, align with international standards of GMP, 
HACCP, and Food Safety Management.  

			   5.2.2.3	 Supplier Quality Control
			   In addition to the selection of good quality 
raw materials-packaging, the company also encourages 
and encourages suppliers to develop and maintain standards 
of raw materials-packaging to maintain good quality always 
by educating suppliers and monitoring the quality all the 
time. The chain from quality inspection before use in the 
production process to the audit of partner’s production 
facilities are as follows:

			   1.	Raw mater ia l-packaging qual i ty 
monitoring: The company has inspected the quality of raw 
material-packaging ordered from partners to meet the quality 
standards that the company determined before being used 
in the production process and has an annual audit of the 
supplier’s production facility to ensure safety and quality. 
The factory audit focuses on allowing suppliers to control 
the production process under international standards such 
as GMP, HACCP and Food Safety Management, as well 
as follow up on solving problems that the company has. 
detect and find solutions. To develop and maintain 

sustainable product quality.
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			   2.	Develop knowledge for partners : The 

company has organized training courses. “Good 

Manufacturing Practice aligns with Primary GMP” for small 

and medium enterprises (SME) partners, focusing on basic 

knowledge and understanding of managing good hygiene 

in production according to the principles of Primary GMP 

and Food Safety & Quality in order to control the production 

process for sustainable quality.

			   5.2.2.4	 Production
			   The company is committed to developing 

and producing bakery products that meet the standards of 

quality, safety and nutritional value, as well as using modern 

and high-efficiency production technologies to create 

confidence, popularity and maximum satisfaction for 

consumers

			   The company is a leader in the production 

and distribution of bakery and food products that are clean, 

fresh, safe and nutritious. especially having international 

standard quality,  adopting advanced production technology. 

Good management and efficiency to control and has been 

certified A Good Manufacturing Practices (GMP) , (GMP 

CODEX)  at the international level and Hazard Analysis 

Critical Control Point (HACCP) from Thailand Institute of 

Scientific and Technological Research (TISTR).

			   The company has strict inspections with 

every step of production. from raw material inspection until 

the production of finished products. There are laboratories 

that have received an award of excellence in quality for 

medical and public health laboratories, gold level, type ISO/

IEC17025, and accredited laboratory standards ISO/

IEC17025 : 2005 Bureau of Laboratory Quality Standards 

Ministry of Public Health.

			   In addition, the company has been certified 

for Halal standards from the Office of the Islamic Committee 

in Bangkok, and certified Halal from the Office of the Central 

Islamic Council of Thailand by bringing such symbols  

displaying such symbols on certified products in the 

production line with publicity in various media to instill trust 

among Muslim consumers.

			   5.2.2.5	 Distribution
			   The company developed management and 

transportation systems. By using information technology 

with business intelligence (Sale) and sales-marketing 

analytics portal systems for data analysis and service 

management to reach consumers promptly and efficiently, 

The GPS is installed in the transport vehicle for vehicle 

safety purposes, especially to prevent and reduce accidents. 

			   In addition, the company can also distribute 

products to expand distribution channels both in Bangkok, 

Metropolitan region and other provinces continuously with 

41 distribution centers across the country, with clean, safe, 

environmentally friendly and adequate cargo handling areas 

in order to meet the needs of customers in all areas of 

Thailand as much as possible. It is distributed through a 

group of traditional retailers (Traditional Trade) and  (Modern 

Trade) over 60,000 stores nationwide.
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Central Thailand 
	 1. 	D.C. Ayutthaya
		  Tel. 	065-9562075 
	 2. 	D.C. Nakhon Pathom	
		  Tel. 	034-983077 	 Fax. 	034-983078
	 3. 	D.C. Lopburi	
		  Tel. 	036-799453 	 Fax. 	036-799454
	 4. 	D.C. Suphanburi
		  Tel. 	035-960430 	 Fax. 	035-960430

Northern Thailand
	 1. 	D.C. Chiang Mai	
		  Tel. 	053-386018 	 Fax. 	053-386019
	 2. 	D.C. Chiang Rai	
		  Tel. 	053-727300 	 Fax. 	053-727301
	 3. 	D.C. Phitsanulok	
		  Tel. 	055-906172 	 Fax. 	055-906173
	 4. 	D.C. Nakhon Sawan	
		  Tel. 	056-200444 	 Fax.	 056-200447
	 5. 	D.C. Phrae
		  Tel. 080-0743665 
	 6. 	D.C. Tak	
		  Tel. 	055-508991 	 Fax. 	055-508992
	 7. 	D.C. Phetchabun	
		  Tel.	 080-0608179 	 Fax.	 056-720034

Northeast Thailand
	 1. 	D.C. Ubon Ratchathani	
		  Tel.	 045-424276 	 Fax.	 045-424277
	 2. 	D.C. Khon Kaen	
		  Tel. 	043-467241 	 Fax.	 043-467231
	 3. 	D.C. Nakhon Ratchasima
		  Tel. 063-2125237
	 4. 	D.C. Udon Thani
		  Tel.	 065-9562073 
	 5. 	D.C. Sakon Nakhon 
		  Tel.	 042-736017 	 Fax.	 042-736018
	 6. 	D.C. Roi Et
		  Tel: 080-0580844 
	 7. 	D.C. Surin	    
		  Tel.	 083-5405903 	 Fax.	 044-060185
	 8. 	D.C. Loei
		  Tel.	 042-841244 	 Fax.	 042-841252

Eastern Thailand
	 1. 	D.C. Pattaya	     
		  Tel. 	038-059497 	 Fax. 	038-059498
	 2. 	D.C. Chonburi	     
		  Tel. 	033-047120 	 Fax. 	033-047121
	 3. 	D.C. Chanthaburi	     
		  Tel. 	080-0541182
	 4. 	D.C. Kabinburi
		  Tel. 	037-625419 	 Fax.	 037-625420

Southern Thailand
	 1. 	D.C. Suratthani	     
		  Tel. 	077-310507 	 Fax. 	077-310508
	 2. 	D.C. Hat Yai	     
		  Tel. 	074-582494 	 Fax. 	074-582493
	 3. 	D.C. Phuket	     
		  Tel. 	076-321435 	 Fax. 	076-321436
	 4. 	D.C. Chumphon	     
		  Tel. 	077-630830 	 Fax. 	077-630954
	 5. 	D.C. Krabi
		  Tel. 	075-613172 	 Fax. 	075-613168
	 6. 	D.C. Koh Samui
		  Tel. 	077-417095 	 Fax. 	077-420354
	 7. 	D.C. Nakhon Si Thammarat 
		  Tel. 	075-357868 	 Fax. 	075-357867
	 8. 	D.C. Hua Hin
		  Tel. 	032-510502 	 Fax.	 032-510757
	 9. 	D.C. Trang 
		  Tel. 075-582005 	 Fax.	 075-582004

Distribute products to 
more than 60,000 stores nationwide 
within 12 hours.

Bangkok and Vicinity
	 1.	 D.C. Prachachuen
		  Tel.	 02-9759021 	 Fax.	 02-9759091
	 2. 	D.C. Rama 3	
		  Tel.	 02-2954769 	 Fax.	 02-2954785
	 3. 	D.C. Bang Bua Thong	
		  Tel.	 02-194-3581 	 Fax.	 02-194-3582
	 4. 	D.C. Kingkaew	
		  Tel.	 02-1751557 	 Fax.	 02-1751558
	 5. 	D.C. Rangsit	
		  Tel.	 02-5331630 	 Fax.	 02-9960404
	 6. 	D.C. Taling Chan	
		  Tel.	 02-8656524 	 Fax.	 02-8656525
	 7. 	D.C. Thung Khru	
		  Tel.	 02-4053702 	 Fax.	 02-4053703
	 8. 	D.C. Phraya Suren 
		  Tel.	 02-5171045 	 Fax.	 02-5171046
	 9. 	D.C. Srinakarin 
		  Tel.	 02-0637646 	 Fax.	 02-0637647

Chiang Mai

Chiang Rai

Phrae

Tak Phitsanulok

Phetchabun
Nakhon Sawan

Udon Thani Sakon Nakhon

Roiet

Surin

Khonkaen

Nakhon Ratchasima Ubon Ratchathani
Ayutthaya

Lopburi

Hua Hin

ChonburiPattaya Chanthaburi

Kabinburi

Suratthani

Hatyai

Phuket

Chumphon

Krabi

Trang

Nakornsrithammarat

Bangkok
Nakhon Pathom

Kor-Samui

Suphanburi

Loei
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			   5.2.2.6  Nutritional Information
			   The company recognizes the importance 
of providing knowledge and solid comprehension of 
nutritional information that are advantageous to consumers 
are making food preferences, such as supporting the 
provision of new nutrition information in compliance with 
FDA policy in an awareness campaign on sweet, oily, salty 
labels or Guideline Daily Amounts: GDA, which identifies 
the energy, fat, sugar and sodium values per unit package 

on the front of the label.  The policy intended as a tool to 
help consumers compare nutritional values and be able to 
consume a balanced and healthy diet. By communicating 
information that is easy to understand to consumers through 
labels on the company’s packaging. In accordance with the 
requirements for sliced bread and ready-to-eat bread such 
as deli sandwiches, cake rolls, cake donuts, dorayaki, pies, 
fruit pies, cookies and biscuits, etc.

			   5.2.2.7	 Receiving Complaints  
					     and  Suggestions
			   The company also puts emphasis on 
responding to the opinions of customers. The customer 
relations department is centered on reacting to customer 
opinions and giving advice on products and services, 
including receiving complaints and suggestions via 
telephone at 02-209-3090, website www.farmhouse.co.th 

and social media such as www.facebook.com/
FarmhouseThai, www.instagram.com/FarmhouseThai, 
LINE: @farmhousethai 

			   In addition, officers are ready to take action 
upon receiving complaints and suggestions. Prompt 
response and build confidence for customers and 
consumers.
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	 	 5.2.3	Personnel, Staff

			   5.2.3.1 Respect for human rights
			   The Company treats employees equally and 
fairly. non-discriminatory and promote equality in 
employment, including setting up human resource 
management regulations. By adhering to the labor laws of 
Thailand, such as the prohibition of child labor, forced labor, 
and discrimination, the Company has guidelines for 
respecting human rights as follows:

			   1.	Treat employees with respect for human 
dignity and fundamental rights at work, as well as not 
disclosing and/or transmitting personal or confidential 
information of employees to outsiders or unrelated parties.

			   2.	Treat employees within the legal 
framework. Regulations relating to the work of the company.

			   3.	Respect differences and promote 
equality in the workplace. non-discriminatory , gender, age, 
color, race, nationality, race, religion, handicap, or disability 
, political idea or any other status that are not directly related 
to the operation are not grounds for exclusion., including 
supporting the employment of disabled workers.  

			   4.	Comply with the minimum age for 
employment laws. and do not accept young workers to 
work that are harmful to health, development and affect 
compulsory education.
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			   5.2.3.2	 Company Culture Drives
			  The Company has established the “Core Values” framework of expected behavior in accordance with its 
vision. The mission of the Company to be the foundation for embedding good behavior in all employees under 
“FARMHOUSE ACTIVE” which consists with

		  A	 :	 Attitude 	 Positive Attitude towards Oneself, Colleagues, and Organizations 

	 	 C	 :	 Commitment	 Keep the promise, having determination and able to achieve the goals. 

	 	 T	 :	 Teamwork	 Work together as a team by knowing their responsibilities. 

	 	 I	 :	 Innovation	 Create, improve and innovations. 

	 	 V	 : 	 Value 	 Create value for themselves, organization and the stakeholders. 

	 	 E	 :	 Ethics	 Possess work ethics, diligence, patience and honesty

			   The core value of the company is to 
motivate, support, and encourage employees throughout 
all departments to become committed to improving and 
developing themselves in a continual way in accordance 
with the core value. as well as the establishment of 
“Corporate Culture” through the following activities:

			   1.	The “ACTIVE DNA Award” is a project 
that aims to improve people’s skills, knowledge, and 
capacities. Encourage the development of new works, ideas, 
and inventions. This is advantageous to employee 

productivity and efficient internal management. It’s the sense 
of pride and fulfillment that comes from working for a group 
of model employees. As well as providing encouragement 
for continued development and serving as a good role model 
for coworkers.

			   2.	Training and learning in an ACTIVE 
Learning by emphasis on  attendance is the key and interact 
with learning activities through a variety of practices such 
as analysis, synthesis, brainstorming, exchange of ideas 
and case studies, etc.
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			   3.	Assessment of performance behavior 
according to corporate values In addition to performance 
measurement, based on KPIs to support and promote the 
development of employees to meet the characteristics set 
by the Company through human resources management 
and development tools. 

			   Consistent with an element of assisting in 
the simultaneous growth of personnel and the organization 
for efficiency and maximum efficiency, including the ability 
to support sustainable growth.

			   5.2.3.3	 Employee Concerns
			   The company prioritizes the well-being of 
all employees. To have a good quality of life and happiness 
at work. The company believes that the key foundation for 
sustainable business growth is the potential of its employees, 
who are pleased with benefits such as work uniforms, staff 
shuttles, and a good quality cafeteria at a reasonable price. 
Employee health care , personal protective equipment , 
annual health checks, hospital rooms with regular doctors 

and nurses, etc.

Activity Photo :  “ACTIVE DNA Award” Project

Activity Photo :  Training and learning in an ACTIVE Learning
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			   In addition to assisting through the activities 
of the “HR Clinic” project labor relations officers serve to 
provide advice, counsel, and assistance in alleviating 
suffering and receiving complaints. Employees should 
receive problem-solving training. Preventing and removing 
stress includes more effective and enjoyable teamwork, as 
well as increasing the ability to allocate time for life and 

work in a balanced manner. Employee health can be 
promoted through organized activities such as exercise and 
nutrition education. Employee health checks and welfare 
for medical treatment, as well as organizing activities to 
foster relationships among employees within the 
organization so that they can get to know and help one 
another.
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			   5.2.3.4	 Coping with the  
					     coronavirus disease 2019  
					     (COVID-19)  
					     epidemic situation
			   During the epidemic situation of the 

Coronavirus Disease 2019 (COVID-19), the Company has 

established 3 countermeasures which are control, 

prevention and supervision internal and external practices, 

as well as related third parties, in terms of security, the 

organization encourages all employees to get fully 

immunized as soon as feasible. Set up inspection 

procedures for Screening in advance to prevent infection 

and care, pass the Rapid Antigen Test Kit (ATK) on a regular 

basis and allow employees to work from home. Employees 

who have been infected have received aid from the 

company. Or a vulnerable group that needs special attention 

and treatment.

			   1.	 Control: 
				    Establish measures 
				    and procedures. 
				    The company has set measures and 

procedures to control the epidemic of coronavirus disease 

2019 or COVID-19 as follows:

				    1.1 	 Measures for employees who  
					     have to work in the workplace
					     Employees must wear masks or 

cloth masks. The body temperature must not exceed 37.0 

degrees Celsius, maintain a distance of at least 1 meter, 

and refrain from organizing activities that resemble 

gatherings or traveling to risky enterprises, including 

organizing work from home plans as appropriateness for 

each department.
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				    1.2 	 Measures for cleaning cargo  
					     vehicles
					     Truck drivers must always clean 
all external and internal surfaces that are at risk of 

contamination, such as shipping containers, container doors, 
pallets or shopping carts. Including the steering wheel and 
the driver’s cabin by using a disinfectant and proper cleaning 
methods.

				    1.3 	 Measures for applicants who  
					     come to apply for a job or  
					     external parties
					     Visitors must fill out a questionnaire 
to assess the risk before entering the designated area and 
body temperature must not exceeding 37.0 degrees Celsius, 
keeping a distance of at least 1 meter and wearing a mask 
or cloth mask all the time.

				    1.4 	 Measures for the supplier to  
					     the Company
					     The consignee must have a body 
temperature not exceeding 37.0 degrees Celsius, maintain 
a distance of at least 1 meter and must wear gloves. Surgical 
mask or cloth masks at all times inside the establishment. 

Including cleaning surfaces that are at risk of contamination, 
such as container doors, shopping carts, etc., in the case 
that the delivery person is infected or risk condition .Must 
report  to the Company along with submitting a document 
certifying the results of the infection test to the recruiting 
and purchasing department before returning to deliver the 
product .

				    1.5 	 Measures for the warehouse  
					     Management
					     Raw material and packaging 
inspector must wear gloves, hats, masks or cloth mask and 
protective clothing all the time when inspecting raw materials 
and packaging along with spraying alcohol to disinfect  for 
safety before bringing the goods into the warehouse.



27

Sustainable Development Report 2021  President Bakery Public Company Limited

				    1.6 	 Measures for quarantine to  
					     monitor symptoms according  
					     to 3 Risk groups
					     Group 1: Employees are in direct 
contact with the infected person. After recognizing, will have 
to quarantine for 14 days and test for infection. After that 
notify the supervisor and the Human Resources Department 
immediately. And after the quarantine period end. There 
must be a test result confirming that “no infection found” 
to the Human Resources Department before returning to 
work.

					     Group 2: Employees are in direct 
contact with the first group. After recognizing, will have to 
quarantine for 14 days and test for infection. After that notify 
the supervisor and the Human Resources Department 
immediately. And after the quarantine period end. There 
must be a test result confirming that “no infection found” 
to the Human Resources Department before returning to 
work.

					     Group 3: Employees are close 
contacts with the second group of people, after recognizing, 
must notify the supervisors and the Human Resources of 
department immediately.

				    1.7 	 Measures for alcohol  
					     fumigation
					     If employees recognized the 
results of their infection or have been in close contact with 
an infected person must notify the supervisor or relevant 
agencies immediately to carry out urgent alcohol fumigation.

				    1.8 	 Measures for traveling across  
					     provinces
					     The Company requires employees’ 
associations to refrain from traveling to risky areas. If there 
is a significant to travel across provinces, employees must 
be vaccinated according to the conditions of the company. 
Or an infected person who has been healed according to 
medical standards must travel within 3 months from the 

date of recovery. As well as, after 3 months, must get 
vaccinated as recommended by government agencies. And 
for employees who do not meet the above conditions. Must 
prepare a memorandum requesting approval from the 
Deputy Director only. However, if the government has 
changed the measures, The company will proceed as 
specified by the government.
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			   2.	 Prevention: 
				    Reduce the possibility of  
				    infection and spread
				    2.1	 Proactive Screening
					     The business has practiced 
proactive management. Passed quick screening (rapid 
antigen test) at each location around the Company. 
Employees are forced to be quarantined if a “positive result” 

is discovered in order to monitor and segregate them from 
high-risk populations. And must pass a reverse transcription 
polymerase chain reaction (RT-PCR) test along with follow 
the Company’s policies. And government agencies as soon 
as possible, as well as operate in accordance a weekly 
proactive randomized test for infection with the new 
coronavirus 2019 (COVID-19). Until there is a movement 
or a better direction for the situation,

				    2.2	 Project “Farmhouse ... 
					     One Day Market”
					     The Company has organized the 
project “Farm House ... One Day Market” through the 
distribution of various products that necessary for living at 
a special price, 1-2 days per week per place .To encourage 

employees to avoid shopping at the market. And helping 
to reduce the risk of infection where traders have to go 
through rapid screening (Rapid Antigen Test) and personal 
hygiene screening according to the measures of the 
company strictly.
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				    2.3 	 Support for vaccination  
					     against coronavirus disease  
					     2019 (COVID-19)
					     The need to create “Herd 
immunity” within the company and maintain the health of 

employees is paramount. Communicate through all channels 
of contact, as well as campaign for employees to gain 
access. Getting vaccination services to prevent coronavirus 
disease 2019 (COVID-19) as much as possible and as 
quickly as possible.

				    2.4	 Measures to effectively  
					     maintain the distance and  
					     the internal environment 
					     2.4.1	 Cafeteria area  
						      management 
					     Determine a clear dining spot and 
use a time-lapse method for meal breaks. And limiting the 
time to use the area, including creating a partition on the 

dining table, as well as providing a hand washing / 
disinfection station before and after entering the service, 
while the restaurant operator must wear personal protective 
equipment. For the ordering and payment process and the 
Company has set a point to stand in line with a distance of 
about 1-2 meters between people and supports payment 
via mobile phones.
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					     2.4.2 	 Management of  
						      meeting/training  
						      rooms
					     The operating form “Methods for 
meetings/training via online system” is the main in the event 
that it cannot be avoided. Set to reduce the number of 
participants and limit the time by attendees of the meeting/
training. Always use a mask and keep a safe distance 
between individuals when using the microphone, which 

should be cleaned regularly. Provide hand sanitizer at the 
entrance-exit point and inside the meeting room. After the 
end of the meeting or training, administrative housekeepers 
will clean the area, tables, chairs, and equipment 
immediately, as well as clean the meeting room every 
business day. Meanwhile, encourage proper use and 
performance in the meeting room by minimizing shouting 
and/or speaking loudly.

					     2.4.3 	 Management of office  
						      space
					     Individuals must walk through a 
foot bath to disinfect their shoes before entering the office. 
At work, individuals should always wear masks. If it is not 
absolutely necessary, refrain from speaking. As well as a 
support area for customers or visitors to be in the restricted 
space. Do not cross the working area; if possible, confine 

yourself to your own area. As well as cleaning the area both 
before and after work, spraying alcohol through the area of 
the building, station, and equipment, limiting the use of 
elevators, keeping distance, wearing masks, refraining from 
talking, providing sanitizer at various points, creating 
partitions in appropriate areas, and considering “work from 
home” only for work groups that do not affect internal work 

and/or service to others to propel business operations.		



31

Sustainable Development Report 2021  President Bakery Public Company Limited

					     2.4.4 	 Management of staff  
						      shuttles
					     Set the number of passengers to 
avoid overcrowding: “sit 1 person per 1 seat with enough 

space between individuals and always wear a mask.” Avoid 
conversing and erect a barrier between the driver and the 
passenger, as well as disinfecting the seats and handrails 
immediately after passenger pick-up and drop-off.

					     2.4.5 	 Lavatory arrangements
					     Keep the limbs that are capable 
of interacting with others clean, and open the bathroom 
door to allow ventilation. The use of the service must be 

avoided and minimized. Keep as much distance as you can 
by wearing masks all the time while not talking and having 
to wash your hands with alcohol or spray disinfectant both 
before and after using the service.    
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				    2.5 	 Maintaining Hygiene,  
					     Cleaning and Disinfecting
					     Employee heal thcare. The 
Company provides outdoor infirmary room with partitions 
set up between nurses and staffs. The mask must be worn 
at all times, and scheduling the disinfectant spraying cycle 
(Fumigate) according to the plan and/or in emergencies. 

Common areas for receiving specific visitors, offices and 
distribution centers (DC.) are requiring alcohol spraying as 
well as documents or parcels from different/external 
locations, including providing personal protective equipment, 
distributing masks and protective equipment to employees, 
including conducting communication and publicizing news 
in all channels in terms of continuous care and protection.

					     Moreover, the Company has been 
awarded “Ultra Low Volume (ULV) and Red Praduo 
Ultraviolet C (UVC)” robots from King Mongkut’s University 
of Technology North Bangkok as tools to prevent germs in 
the establishment. Ultra Low Volume robot (ULV) is used 

for spraying alcohol mist to disinfect all surfaces to reduce 
the risk. Red Praduo Ultraviolet C robot (UVC) irradiates 
UV light to clean hard-to-reach areas. It is designed to be 
remotely controlled with battery charging power in order to 
be able to use it safely and achieve maximum efficiency.
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			   3.	 Care : 
				    Follow up on risking and  
				    infected employees.
				    The 2019 Coronavirus (COVID-19) is 
rapidly spreading and continually expanding. This is affecting 
employees by being the high risk group or the chance of 
getting the infection from the family is quite high. This cannot 

be avoided even though we have strictly complied with the 
Company’s control and prevention measures. Due the 
problem of accessing the hospital for treatment, the 
Company creates  “Farm House ... Survival Bag” project. 
The bag is containing consumer products and medication, 
including necessary medical tools for home isolation.

			   5.2.3.5 	Employee benefits  
					     compensation
			   The Company established the Employee 
Welfare Promotion Committee to provide opportunities for 
employees to participate in welfare management and is a 
means to assist with welfare benefits to employees 
thoroughly as well as give opportunities for employees to 
have communication channels. In addition, the Company 
encourages all executives and employees to participate in 
religious activities on the Company’s merit day and provides 
training courses on motivating and working consciousness 
with the principles of management to be applied in family 
and work life, which enhances their quality of life.

			   In addition, the compensation and benefits 
given to employees are assessed fairly every year by 
surveying the remuneration payment and various benefits 
in nearby business groups for comparison, the Company 
has given benefits to full-time employees, consisting of: 

		  	 •	 Welfare promotion to receive special  
				    interest rates for housing loan
			   • 	Various allowances and incentives
	 		  • 	Annual bonus
			   •	 Contributions to the provident fund
			   •	 Contributions to the social Security fund  
				    and compensation fund
			   •	 Medical benefits for employees
			   •	 Garment and uniform
			   •	 Group accident insurance
			   •	 Awards based on age of service and  
				    employees “HPE : High Performance  
				    Employees Award”
			   •	 Safety equipment and protective  
				    equipment
			   •	 Mortality aid for employees and families
			   •	 Recreational area
			   •	 Maternity allowance
			   •	 Scholarships for children, etc.
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			   5.2.3.6 	Employee training
			   The Company has given importance to the 
development of personnel at all levels of the organization. 
It is determined to develop personnel knowledge and 
operational skills on a continuous basis in order to have 
knowledge to keep up with technological changes and the 
world, have creative thinking, and prepare and create 
opportunities for growth based on career advancement, as 
well as continuous monitoring and evaluation of learning 
and training, which likewise maximize the efficiency of 
personnel development.

			   Internal course
			   The training and development plans for 
personnel are prepared annually to be consistent with the 
vision and mission of the organization as well as the 
appropriateness of various situations that occur within the 
organization, as follows: 

			   1.	 5S activities and factory quality system
			   2. 	Quality system and food safety
			   3. 	Internal Quality Audit (IQA)
			   4. 	Crisis Management  
			   5. 	Proportion determination and the  
				    preparation of cleaning agents
 			   6. 	Application of halal standard
 			   7. 	Pest control and the using of artificial  
				    lures
 			   8. 	Industrial waste management in the  
				    factory
 			   9. 	Knowledge of 5S and work safety
			   10.	Perform as crane operator, signal man,  
				    rigger or the controller.
			   11.	 First Aid and resuscitation
			   12.	Quality Management System Standard  
				    (ISO 9001:2015) 
			   13.	5S & TPM Synergy for Senior  
				    Supervisors
 			   14.	Economical and safe driving techniques
 			   15.	Sensory Analysis Test, etc.
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			   External courses
			   Conducting outsourced learning support in 

specific courses required by each department in order to 

increase opportunities for exchanging knowledge in a variety 

of dimensions and apply it to work within the agency in 

order to be more efficient, as follows:  

1. 	 Develop potential of laboratory quality 

managers according to international 

standards ISO/IEC 17025 and ISO 

15189.

2. 	 A meeting project to clarify laws, 

practices and measures of safety, 

occupational hygiene, environment for 

employers, employees and the general 

public.

3. 	 Biosafety and Biosecurity 

4. 	 the Data Privacy Protection Act, B.E. 

2562 

5. 	 Seminar on Draft Agricultural Standards 

on Practice: General Principles for Food 

Hygiene, Hazard Analysis, and Critical 

Control Points

6. 	 Culture medium quality control as ISO 

11133 : 2014/2018 and maintaining and 

use of reference microorganisms

7. 	 Basis of cathodic protection and report 

reading

8. 	 Vehicle maintenance

9. 	 ISO/IEC 17025:2017 requirements

10. 	Water Pollution Treatment Operator

11. 	Decision rule and Risk management

12. 	Primary Fire Extinguishion

13. 	Internal Audit

14. 	Safety in working in confined spaces 

(operator)

15. 	Meeting to clarify the project of healthy 

living

16. 	Food laws and food permissions

17. 	Centers for Disease Control and 

Prevention (CDC)

18. 	Boost your power up

19. 	Wr i t i ng work f lows , s teps and 

presentation techniques

20. 	Project Management: etc.

			   In the situation of the epidemic of 

coronavirus disease 2019 (COVID-19), training operations 

and learning opportunities are severely limited. As a result, 

there has been an increase in the preparation of learning 

materials for online presentations. It can be used for use 

in transferring knowledge to employees as well as making 

self-learning available at all times, and can allow employees 

to correctly recognize images and procedures. This 

effectively reduces the integration of employees and/or 

speakers.    
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			   Including on the job training, such as product 
manufacturing standards production procedures, manual 
operation, raw materials packaging innovations, and food 
allergens control, hypoallergenic in factory management, 
pest control techniques in the food industry according to 
the principles of GHPs & HACCP, techniques for checking 
and maintaining X-LIFT correctly and safely, using the IoT 
(Internet of Things) system method, specifying calibration 
of energy-measuring equipment in 8 steps, social security 
funds, compensation fund accident insurance and provident 
funds information for use in daily operating, terms of use 
of fire extinguisher, fire door regulations and maintenance, 
sanitary & fire protection system installation within the 

factory, calibration and maintenance of pH Meters to check 
the quality of sewage water, chemical used for safety in 
sewage water treatment systems, operating procedures 
and Tips For Working Safely With Tools & Equipment, 
reporting of repairing machinery under JCS system, well 
behaved for safe driving and service, delivery of goods, the 
process of arranging products according to the sorting 
standards measures to reduce the risk of car accidents, 
safe lifting and moving of products, the use of preventive 
maintenance programs, employee welfare and inventory 
systems for adapting to daily use, cleaning the plastic tray 
method, work safety, etc.
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			   5.2.3.7 	Occupational health and  
					     safety of employees
			   President Bakery Public Company Limited 
aspires to be a market leader in the production and 
distribution of clean, fresh, safe, and nutritious bakery 
products. And meets international quality standards. 
responsibilities to consumers, society, and the environment 
in order to promote and support corporate policies. As a 
consequence, the policy “Safety, Occupational Health, and 
Working Environment” is as follows:

			   1.	Ass is t in the development and 
implementation of a management system for safety, 
occupational health, and the working environment to comply 
with the law and/or other international standards-related 
requirements and to foster an organizational culture of 
workplace safety for employees and those who come into 
contact with or work within the establishment.

			   2.	Workplace safety is a duty and 
responsibility conveyed by “all employees” and supervisors 
at all levels must act as a role model, be a leader, and 
provide support. Encourage employees to be aware of the 
importance of working safely, as well as supervise those 
who interact with or work in the business establishment 
must follow safety, occupational health, and the working 
environment rules strictly

			   3.	All employees must be responsible for 
their work to be safe for themselves, colleagues, and others, 
including corporate assets, which must adhere to the rules, 
regulations, safety, occupational health, and working 
environment as specified by the Company.

			   4.	Support resources in terms of budget, 
time, and personnel to ensure that the safety, occupational 
health, and working environment management system is 
properly implemented.

			   5.	Emphasize on knowledge development 
to improve comprehensive, reformed working operations 
and cultivate awareness among employees at all levels to 
realize the importance of safety, occupational health and 
the working environment.

			   In addition, the Company has sufficient 
equipment and protective equipment during the work for all 
employees. This includes regular training and review of 
safety knowledge such as first aid and life-saving techniques, 
as well as basic and advanced firefighting training, the use 
of fire prevention and suppression equipment and safety 
week activities with educate and train until employees are 
familiar with the procedures. It can help reduce the risk of 
accidents and increase work safety for employees.

Course  “First aid and resuscitation”
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	 5.2.4	 Community and Social  
			   Development

			   5.2.4.1 Public interest
			   Farmhouse provided ambulance  
			   to Ramathibodi Hospital to help  
			   patients with COVID-19
			    The management team of President Bakery 
Public Company Limited, led by Mr. Apiset Thammanomai, 
Executive Vice President of President Bakery Public 
Company Limited, donated money for the purchase of 
ambulances, amount 2,500,000 baht, received by Assoc. 
Prof. Dr. Surasak Leelaudomlipi, Director of Ramathibodi 
Hospital at Queen Sirikit Medical Center Building.

			   Farmhouse participate to help  
			   transport COVID-19 vaccination  
			   needles
			   Assisted in the transportation of 27,382,400 
needles for vaccination against COVID-19 by providing to 
the Department of Disease Control of 120 public and private 
hospitals across the country.

			   ALL FOR HEROES Confidently  
			   move forward together
			   Farmhouse supports 2,000 pieces of “Butter 
Biscuits” together with Central Group and Central Pattana 
in organizing the campaign “ALL FOR HEROES” to send 
positive energy and encouragement by supporting medical 
equipment. Provide condolences and necessary equipment 
to 7 main hospitals, namely Siriraj Hospital, Ramathibodi 
Hospital, Phramongkutklao Hospital, Chulalongkorn 
Hospital, Rajavithi Hospital, Wachira Hospital and 
Thammasat University Hospital and team of doctors, nurses 
and medical workers who are on call to care for COVID-19 
patients so that Thais can get through this crisis as rapidly 
as feasible.

Course  “Fire evacuation drills” 

Course  “Performance of a crane operator who signals to a crane operator, a material holder or a crane operator”.
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Activity Photo :  Farmhouse provided ambulance to Ramathibodi Hospital to help patients with COVID-19

Activity Photo :  ALL FOR HEROES Confidently move forward together

Activity Photo :  Farmhouse participate to help transport COVID-19 vaccination needles
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			   Farmhouse in collaboration with  
			   SAHAGROUP Health Care &  
			   Wellness and affiliated  
			   companies unite against  
			   COVID-19. 
			   Farmhouse donated 1,000 pieces of butter 
cookies to the SAHAGROUP Health Care & Wellness group 
and its affiliates. #Cooperate against COVID-19, donate to 
the Medical Office and the Department of Health Bangkok 
to support  Healthcare professionals that caring for patients 
in Bangkok Metropol is-aff i l iated hospitals. And 
Mr. Thammarat Chokwatana, President of I.C.C. 
International Plc. and Director of Thai Wacoal Public 
Company Limited, represented SAHAGROUP Health Care 
& Wellness and its affiliates impart to Governor of Bangkok, 
Pol Gen Asawin Kwanmuang.  

			   Farmhouse supports bread for  
			   healthcare professional and  
			   volunteer groups
			   Farmhouse donated 300 pieces of deli 
sandwich to the healthcare professionals and volunteer 
groups as well as operate on services and facilitation of 
vaccination against COVID-19 for people at Kasetsart 
University, Bang Khen. 

 

Activity Photo :  Farmhouse in collaboration with SAHAGROUP Health Care & Wellness 
and affiliated companies unite against COVID-19. 

Activity Photo :  Farmhouse supports bread for healthcare professional and volunteer groups
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			   Farmhouse help evacuees from  
			   the explosion of a foam beads  
			   factory on Soi King Kaew 21.
			   Farmhouse participate in supporting bread 
for Mrs. Lawan Punasiri, Deputy Permanent Secretary of 
Bang Phli Yai Subdistrict Administrative Organization. In 
order to help evacuees from the explosion of a foam beads 
factory on Soi King Kaew 21.

			   Farmhouse participate in helping  
			   construction camps affected by  
			   the COVID-19 crisis
			   Farmhouse would like to add its voice to 
the call to assist those affected by the crisis. By spreading 
joy and donating goods to over 900 workers at 7 camps 
who were affected by the COVID-19 epidemic. Which are  
includes Worker Camp Ramkhamhaeng, Nang Na Worker 
Camp, World Industrial Worker Camp, Sukhumvit 3, Arun 
Worker Camp Amarin 36, Gran Perfect Workers Camp, 
JWS Sukhumvit 13, Rama 9 Workers Camp.

Activity Photo :  Farmhouse help evacuees from the explosion of a foam beads factory on Soi King Kaew 21.

Activity Photo :  Farmhouse participate in helping construction camps affected by the COVID-19 crisis
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			   Farmhouse cooperate with Mass  
			   Rapid Transit Authority of  
			   Thailand to deliver bread to help  
			   train construction camp
			   Farmhouse donated 1,000 pieces of bread 
led by Mr. Apiset Thammanomai, Executive Vice President 
of President Bakery Public Company Limited, a manufacturer 
and distributor of farmhouse bread presented to  
Mr. Pakaphong Sirikantharamas, Governor of the Mass 
Rapid Transit Authority of Thailand, the Mass Rapid Transit 
Authority of Thailand, to deliver bread to help train 
construction camp (MRTA), to help the camp for the 
construction of the Pink Line, Yellow Line and Orange Line, 
which have been affected by the spread of COVID-19.

			   Farmhouse fight against the  
			   COVID-19 crisis, together with  
			   Madam Pang Foundation to help  
			   Community Isolation around  
			   Bangkok.
			   Farmhouse fight against COVID-19 crisis 
together with Madam Pang Foundation to help covid patients 
by delivering bread Daily Sandwiches, assorted flavors, 
amounting to 12,800 pieces for Community Isolationabout 
400 beds at 4 locations around Bangkok as follows:
	 Location 1	: 	Wang Thonglang District with Ladprao  
Hospital 
	 Location 2	:	Kamphaeng Bang Waek Temple, Phasi 
Charoen District, together with Mitpracha Hospital 
	 Location 3	:	Sri Thai Warehouse, Rat Burana 
District, together with Prachapat Hospital 
	 Location 4	: 	Bueng Kum District, together with 
Phyathai Nawamin Hospital

Activity Photo :  Farmhouse cooperate with Mass Rapid Transit Authority of Thailand 
to deliver bread to help train construction camp

Activity Photo :  Farmhouse fight against the COVID-19 crisis, together with Madam Pang Foundation 
to help Community Isolation around Bangkok.
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			   5.2.4.2	 Occupation support
			   Farmhouse organizes Farmhouse  
			   Sandwich Workshop Online
			   “Farm House” organizes online training for 
sandwich makers to increase their sales and income in the 
New Normal at Matichon Academy and President Bakery 
Public Company Limited, a manufacturer and distributor of 
farmhouse bread, organized Farmhouse Sandwich 
Workshop Online on July 29 via Live Streaming with the 
StreamYard system into a Facebook group to help sandwich 
makers increase their sales and income in the New Normal 
era. Over 50 sandwich entrepreneurs attended the 
Farmhouse Sandwich Workshop, which featured lecturers 

from various areas who were able to provide lectures to all 
students in the New Normal format. This is for sandwich 
operators who have been our long-time partners, the 
Company took this opportunity to develop a particular 
curriculum so that everyone can get knowledge in 3 parts: 

			   1.	Cuisine knowledge from national 
professional chefs by Chef Ar Theerapat Tiyasuntranon, 
Thai national team chef coach.
			   2.	Photography techniques By Sitthichok 
Tosasuk, owner of the BKreview page. 
			   3.	Online marketing by Tor Thanaphong 
Wongchinsri, marketer and owner of Penguin Eat Shabu.

Activity Photo :  Farmhouse supports the Cook 4All project to help COVID-19 patients

Activity Photo :  Farmhouse organizes Farmhouse Sandwich Workshop Online

			   Farmhouse supports the Cook 4All project to help COVID-19 patients
			   Farmhouse supports Cook 4All project, donating farmhouse bread slices to about 500 people affected by 
COVID-19 for making ready-to-eat sandwiches and helping COVID-19 patients who are staying at the Saphan Koy temple 
(Khlong Toei) Center and nearby communities. 
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			   Farmhouse with “NEXT NORMAL, the next step in the food business”
			   Farmhouse collaborated with Matichon Academy led by Dr. Chatchart Sitthiphan, former Minister of 
Transport, and Fuji Sensei, businessman and investment planner in food business to organize a seminar on coping, 
adapting and keeping up with technology and the differentiation strategies to be the top in the market. 

			   5.2.4.3	 Education
			   Farmhouse joins a Memorandum of Understanding (MOU) with  
			   King Mongkut’s University of Technology North Bangkok
			   President Bakery Public Company Limited jointly signed, promoted, supported and facilitated vocational 
internships, training, data procurement for conducting research studies in various cooperation projects for the faculty, 
students and staff of the university, in addition the second time in a row, totaling 5 years, in implementing such project to 
support research studies

Activity Photo :  Farmhouse with “NEXT NORMAL, the next step in the food business”

Activity Photo :  Farmhouse joins a Memorandum of Understanding (MOU) 
with King Mongkut’s University of Technology North Bangkok
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			   Received  a petty patent of the Department of Intellectual Property Ministry of  
			   Commerce in innovation development “Vending machine bucket drive control”
			   the fact that the Company joined a Memorandum of Understanding (MOU) with the King Mongkut’s University 
of Technology North Bangkok, as mentioned above, the faculty, students and staff of the University have prepared a design 
project and develop innovation “Vending machine bucket drive control ” and received a petty patent from the Department 
of Intellectual Property Ministry of Commerce. 

 

Activity Photo :  Received  a petty patent of the Department of Intellectual Property Ministry of Commerce 
in innovation development “Vending machine bucket drive control”
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5.3	 Corporate Governance

	 The Board of Directors attaches great importance 
to compliance with the principles of good corporate 
governance, which is considered an important foundation 
for developing sustainable business values. In addition to 
creating confidence for investors to lead to satisfactory 
business benefits and taking into account long-term effects, 
conducting business with ethics and respecting the rights 
and responsibilities of shareholders and stakeholders 
benefits society and reduces the negative impact on the 
environment and can adapt to changing factors.

	 Thus, the Board of Directors has prepared a manual 
“Principles of Good Corporate Governance, Revised Second 
Edition” in accordance with the Corporate Governance Code 
for listed companies 2017 so that the Board of Directors, 
executives, and all employees of the Company to 
acknowledge and adhere to it as a practice.

	 5.3.1	  Internal Control

			   The Board of Directors has given importance 
to processes and internal control systems. Therefore, an 
internal control system has been established to cover 
efficient financial matters, management, and operations. 
Compliance with applicable laws, regulations, and 
regulations suitable for the work environment or activities 
of that agency for the Company to achieve goals and 
objectives effectively by the Board of Directors, who has 
assigned an independent director as the Audit Committee, 

to review the adequacy and appropriateness of the 
Company’s internal control system annually. The Audit 
Committee Charter has been authorized by the Board of 
Directors, according to the Office of the Securities and 
Exchange Commission’s internal control system sufficiency 
assessment forms, and determines the scope of work, 
powers, and responsibilities, as well as clear guidelines for 

conducting and performing audits.

	 5.3.2	 Risk Management

			   In 2021, the Company has used the COSO 
- ERM 2017 framework as a framework for internal risk 
management by analyzing the risks from process based 
approach, which may comprehensively identify the risks 
that affect the organization by focusing on linking the vision, 

mission, and corporate values in line with the Company’s 
strategy and business objectives. Including systematic 
monitoring and reporting of results from using the risk 
management process as a control tool allows  to archive 
the goals and business objectives. As a result, the 

Company’s operations have improved more effective.  

For more information of Good Corporate Governance Policy
https://www.farmhouse.co.th/th/company/investor >> หลกัก�ำกับกิจการท่ีดี >> หลกัการก�ำกับดูแลกิจการ

For more information of Audit Committee Charter
https://www.farmhouse.co.th/th/company/investor >> หลักก�ำกับกิจการท่ีดี >> กฎบัตรคณะกรรมการ
ตรวจสอบ
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			   The Board of Directors has appointed the 
Corporate Governance and Risk Management Committee. 
which consists of directors and Chief Executive Officer  with 
appropriate knowledge, abilities, and experience to perform 
supervisory duties to ensure that the risk management 
process is implemented efficiently and effectively according 
to the specified risk management framework, including 

taking into account the results of the risk assessment and 
risk monitoring with the Governance Committee Charter 
and risk management that has been approved by the Board 
of Directors Determine the operating structure, roles, duties 
and responsibilities of executives and employees at all 
levels appropriately.

	 5.3.3	 Anti-Corruption

			   The Company will not accept any form of 
corruption, both directly and indirectly, therefore it has 
signed a letter of intent to participate in the project. “ 
Thailand’s Private Sector Collective Action against 
Corruption.”  on 22 April, 2016, with the first membership 
renewal on 4 November, 2020, and will end on 4 November, 
2022. The Company will continue to enforce its anti-
corruption policy indefinitely with the recognition that 

For more information of Corporate Governance and Risk Management Committee
https://www.farmhouse.co.th/th/company/investor >> หลักก�ำกับกิจการท่ีดี >> กฎบัตรคณะกรรมการ 
ธรรมาภิบาลและบริหารความเสี่ยง

For more information of Anti-Coruption Policy
https://www.farmhouse.co.th/th/company/investor >> หลักก�ำกับกิจการที่ดี >> นโยบายต่อต้านการทุจริต

corruption will be a major impediment to the development 
of organizations and countries and the Company has set 
goals for compliance in order to be re-accredited as a 
member of the Thailand’s Private Sector Collective Action 
against Corruption in 2022.

			   The Company has formed an anti-corruption 
sub-committee to promote anti-corruption policies, provide 
support for a communication system, and supervise to 
ensure that all employees and related parties follow the 
anti-corruption policy.  
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	 Receiving complaints and  
	 corrective action
	 The Company has established channels for receiving 
information, leads, and complaints about wrongdoing, 
breaking the law, regulations, or the Company’s anti-
corruption policies and procedures through mail, email, 
telephone, feedback box, and on the Company website with 
an Internal Audit, Company Secretary, Secretary of the 
Anti-Corruption Subcommittee, and Human Resources to 
be a receiver of complaints through relevant channels with 
the provisions of protection for those who cooperate in 
whistleblowing or refusing fraud and corruption not to suffer, 
harm, or not be treated unfairly resulting from cooperation 
in anti-corruption. 

5.4 	 Future operation plans for

	 corporate sustainability 

	 development

	 The Company paying attention to sustainable 
development, as a result, has an operation plan for Green 
Industry certification, which the Ministry of Industry 
encourages enterprises to pay attention to conducting 
environmentally friendly business and has been continuously 
developed to become a “green industry” to minimize the 
use of resources, energy and company’s operational costs. 

Among these have been reducing the organization’s 
environmental and community impact, as well as creating 
a positive image for the organization. It is divided into 5 
levels, which are as follows:

	 Level1: Green Commitment is a commitment to 
reduce environmental impacts and to communicate widely 
within the organization.

	 Level 2 : Green Activity is the implementation of 
activities to reduce environmental impact successfully 
according to the set commitment.

	 Level 3: Green System is the systematic 
environmental management. A follow-up, evaluation and 
review for continuous improvement are in place.as well as 
awarded prizes and  recognition and certification of various 
environmental standards.

	 Level 4: Green Culture is where everyone in the 
organization cooperates environmentally friendly in all 
aspects of business operations until becoming part of the 
corporate culture.

	 Level 5: Green Network is the representation of 
network expansion throughout the green supply chain. by 
encouraging partners and allies to enter the green industry 

certification process.  
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	 In 2022 the Company intends to apply for the Green 

Industry certification at the second level, “The Green 

Activity” , which it has prioritized and committed to 

completing numerous initiatives reducing the environmental 

impact within the Company, along with using energy 

efficiency and proper continuous communication. The plans 

for a variety of projects, including the installation of solar 

cell systems project, the improvement of cooling systems, 

sewage treatment systems, the installation of power meter 

for electricity, water, and gas NG, separated by production 

lines, and so on.

	 Moreover, the Company is committed to applying 

for the Green Industry certification Standard on the third 

level, the “Green System,” within 2024 in order to 

systematically manage the environment and has been 

continuously developing.

	 In conclusion, the  projects that the Company has 

completed will be tracked and regularly evaluate for the 

results to be in accordance with the objectives or standards 

that are sustainable.
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6.1	 Selected to be included in the ESG100 group of securities
	 The Company has been selected to be in the  ESG100  group of securities for the year  2021, since  
2016  by Thaipat Institute, Foundation for Rural Restoration of Thailand under the Royal Patronage of His 
Majesty the King by assessing the Company’s Environmental Social and Governance from the reports that 
the Company publicized in the annual registration statement (Form56-1), as well as in the annual report, 
sustainability report, and operating results related to the Company’s sustainability development.

6.	The Pride Award

6.2	 Received a certificate of factory for supporting information on the 
	 implementation of eco-industrial city development operations.
	 The Company has been a part of the industrial ecology of Lat Krabang Industrial Estate by supporting 
the information of environmental operations so that Lat Krabang Industrial Estate becomes an industrial 
ecology.
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6.3	 Awarded Marketeer No.1 Brand Thailand 2020-2021
	 Farmhouse bread products are ranked as the number 1 most popular brand in Thailand in the bread 
category, from a survey of Video Research International (Thailand) Co., Ltd., Headquarters, Japan. Together 
with Marketthere Research, the Company received the No.1 Brand Thailand 2020-2021 award, the most 
popular bread brand among consumers nationwide for the forth consecutive year.

6.4	 Received the Brand of The Year award in the bread category from 
	 WBF, England.
	 Farmhouse bread products have been ranked as the most popular brand in the Regional Award in 
the category of bread from the 14th World Branding Awards by The World Branding Forum (WBF) organization, 
England    



Follow New Recipes : 
www.farmhouse.co.th/blog

Office
121/84-85 RS Tower Building 29th Floor, 
Ratchadapisek Road, Dindaeng, 
Bangkok 10400, Thailand.
Tel : +66 (0) 2209 3000  Fax : +66 (0) 2209 3091-2

Factory Lardkrabang  
91 Moo 4, Lardkrabang Industrial Estate, 
Chalong Krung Road, Lam Pla Thio, Lardkrabang, 
Bangkok 10520, Thailand.
Tel : +66 (0) 2326 5400  Fax : +66 (0) 2326 5463

Factory Bangchan
1, Soi Serithai 87 Bangchan Industrial Estate,
Serithai Road, Minburi, Bangkok 10510, Thailand.
Tel : +66 (0) 2548 1200  Fax : +66 (0) 2548 1290

Customer Service : 
Tel. 0-2209-3090 and  www.farmhouse.co.th

SOCIAL MEDIA CHANNEL : 
FarmhouseThai




